C H A P T E R T W O : Transformations

the storm with sirens sounding in the background, she stops
to check her map to find a better route. Soon she arrives,
beeping the horn to greet her client, a man with quadriplegia. His ventilator is visible as he waits for her by the front
window. Upon her arrival, he manages a smile of relief. Cut!
In the voiceover to this dramatic 30-second spot, the narrator says, “BAYADA Nurses. Their tradition was forged on
the battlefield. Today, they serve on a field just as challenging: The home front. Where often getting the call means
going beyond the call. BAYADA Nurses: Not everyone can
follow in tradition’s footsteps, but those who do are truly
heroes to those they care for. BAYADA Nurses: Truly Heroes
on the Home Front.”
“Heroes on the Home Front” debuted on October 4,
1998, in the Philadelphia and Tucson, Arizona, markets. It
didn’t quite meet its primary purpose as a recruitment tool,
as Mark admits: “We kept close track before and after the
launch, and there was only a small improvement.” However,
the emotionally gripping ad catapulted BAYADA into the
consciousness of everyone who saw it—so much so that the
company ran it for a decade. “The real effect of the 10-year
run was awareness, which probably helped recruiting.”
The ad was equally memorable for those behind the
scenes. Mark couldn’t attend the filming, so he volunteered Ann as head technical advisor. She traveled to the
location—an abandoned mental hospital in Newtown,
Connecticut—with fellow nurse Clare Gallagher and
National Accounts Manager Howard Algeo. “We were
there to help the nurse look like a nurse, and the client look
like a client,” Ann recalls. “We had all these different hats,

C LO C K WI S E: Actress and model

Lisa Gorlitsky portrayed Nurse Lisa.
She was chosen, in part, for her
resemblance to Julianna Margulies,
who played a nurse on the TV
show ER.
The TV commercial presented a
gripping drama in just 30 seconds.
Nurse Lisa appeared on refrigerator
magnets, BAYADA Bucks, brochures,
educational materials, and other
printed matter.
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